
 

 

LESSON 4 : WEBSITE 
 

  
☐  

A Website is Essential! 
 That’s right. A website is essential for a 

business these days. The question is not 
should I have a website, but what kind of 
website should I have. 
In the following guide, remember that 
people read from left to right in what is 
called a ‘Z’ pattern. So, important 
information like a head shot would be on 
top left with text to the right. 

☐ But first you need a Domain. 

 Domains are relatively easy to get and 
inexpensive. There are quite a few online 
resources for domains. Here are just a few: 

• BlueHost 

• Godaddy 

• Site Ground 

• Word Press 

• And more… 
 

 I have used Godaddy, Word Press, and 
now Site Ground. All similarly use Word 
Press as do many others. 
I am writing based on knowledge 
attained from books and other learning 
tools, plus experience. If you prefer to 
hire someone, you can probably find 
someone in your neighborhood, perhaps 
a teenager or younger. (No insult 
intended.) 

 If You are a DIY person read this: 

The host of your domain may have instructions for 
the domain. Make sure you read them carefully 
and then do it exactly as they said. If you are 
uncomfortable working with technical stuff, you 
should consider hiring that neighbor I referred to. 
Otherwise, remember the ‘Z’ pattern and design 
your page accordingly.  
WordPress allows you freedom to arrange your 
page the way you want, but it is good to Google 
best webpage practices for the particular page you 
are working on. 
Which brings up another truth: You only have a 
few seconds to a few minutes (at most) to 
convince your visitor to stay. Too much graphics 
can slow the site down. 

 Once the domain is ready, you can set 
up your website. But first you need to 
decide what you need: 

• One page: only one book to 
market. 

• Three pages: one or more books 
to market, but not a business or 
ecommerce site. 

• Multiple pages: This is generally 
best for a Business or 
Ecommerce site. Depending on 
plan you have may include a 
store or shop page. 



☐ 1 – Home Page: This page is where most 
people will land when they Google your 
author’s name. Technically they should land 
there by Googling your author’s name, any of 
your books (unless you have separate pages 
for them), your business name (if you have a 
business), and your picture or book cover 
that appears elsewhere (for example, your 
blog). 

The Home Page and every page should be 
clean and not overly crowded. Always keep in 
mind that viewers on the Internet read from 
left to right, top down to the left, and finally 
back to the right corner. Think of it as a ‘Z’. 

Also, for clarity and presentation you should 
consider using bullets: 

• First bullet 

• Second bullet 

• Third bullet 

Or numbers: 

1. First number 
2. Second number 
3. Third number 

Avoid slang, curse words, and confrontational 
words (unless absolutely necessary). 

  

 Your most important information is 
‘Above the Fold’, which refers to the 
bottom of the viewable website. 
When a person lands on your site, 
you want them to see your most 
valuable information. 

This is important to remember. I 
know I am repeating myself, but you 
only have seconds to get the visitor’s 
attention. 

You could have a brief column in 
which you highlight moments of your 
life, books you’ve written, or plans 
for the future. This is not a biography.  

Depending on size of the pictures you 
could have a marquee of book covers 
that rotates cover to cover at the top. 

If you have multiple pages, you might 
have submenu pages such as a 
Frequently Asked Questions (FAQ) 
page. 

☐ STOP! If you are only doing one page, then 
website pages are done. 

 Skip to item #8. 



☐ 2 – About Page – This page is for the 
biography of your life as it pertains to being 
an author. It’s not recommended you talk 
about growing up, etc. unless that relates to 
your book(s). Emphasize the information 
regarding your writing career. If you’ve won 
awards this is a good time to mention that. 

You will also want a picture of yourself. While 
it can be the same as the one on the Home 
Page, consider using another picture of 
yourself. You might want the picture to be 
less formal than the one on the Home Page. 

For best viewing the pictures should be 
squared with identical size (ex. 466x466 
pixels) 

Don’t forget to link your picture to either 
another location you’d like the reader to go 
(such as Amazon Central or to your Book 
Page). 

☐ 3 – Book Page – If you only have 
three pages then I recommend the 
Book Page be it, otherwise it could be 
your fourth or fifth page. The name 
‘Book Page’ is only used here as an 
indicator. You might want to name it 
something else, such as ‘My Books’, 
‘Author’s Books’, or something else. 

Aside from the Book Cover this is a 
good time to include a description of 
the book and its story. Writing your 
description takes just as much talent 
and commitment as writing the story 
itself, just not as long. 

The Book Cover and the description 
Title should be linked to a Sales Page 
discussed below. You don’t want to 
miss any opportunity for a possible 
sale. 

 ONLY THE BASICS 
These are basics, but your host’s basic package 
may allow you more than only three pages.  
 
You are now going into the Business or 
eCommerce kind of website. Both kinds allow you 
to sell from your website, but the eCommerce 
usually includes a store plus a shopping cart. 
 
WordPress hosted sites allow more menu items 
or pages with submenu pages for each main 
menu page. See our website and you’ll see what I 
mean. The cost of this package is very low, in my 
opinion, yet allows you plenty of pages to work 
with. Whenever looking at a possible host be sure 
to find out how many pages you’re allowed. 
 

 Continued from above 

It is important that you have a Call-
to-Action on your Book Page. I 
recommend you have it at least 
twice. The first would be above the 
description and to the right with a 
button such as ‘Buy Now’ taking the 
potential buyer to the Sales Page. 
The second button would be at the 
bottom and to the right below the 
description. 

☐ STOP! If you are doing only three pages this is 
the end of website pages. 

 Skip to Item #8. 



☐ #4 – Store Page (your sales page). If your site 
will be an eCommerce website, you’ll need a 
secure page. Make sure the host offers that. 
You can use virtually any eCommerce 
financial institution from banks to PayPal. I 
originally wanted to have a Sales page right 
on my site and decided to go with PayPal. 
Earlier with my rfrederickriddle.com site I’d 
used a banking service. And now I use 
WooCommerce on my site that provides the 
customer with a smooth and secure shopping 
experience. All these are excellent ways to 
go. When checking out your preferences ask 
questions, don’t take anything for granted. 

If you choose Amazon or another venue as 
the point of sale you won’t need a Store 
Page. Use links from pictures, Titles, etc. It is 
important that you have a Call-to-Action. We 
now have multiple point of sale platforms: 
Amazon, Amazon Author Central, Christian 
Book Club, Goodreads, and our website. 

☐ #5 – Media Page. As a marketer  you 
will want reporters and other media 
types to visit your website and check 
you out. But they are busy, so a little 
consideration for them will go a long 
way with them.  

On the Media Page you want a 
picture of yourself or the book (if 
only one). You also want to have links 
to your Social Media sites (FaceBook, 
Twitter, etc.), Book Page, About Page, 
and anywhere else you want them to 
go. 

This is a one-page information center 
for them. You want to make their 
work as easy for them as possible. 

 

☐ #6 – Privacy Page. If you’re selling products 
on your website, then it is necessary to have 
a Privacy Page. Here you can assure them 
that their information is safe with you.  

The eCommerce software you are using will 
probably have a sample Privacy Page or you 
can Google it. 

It should go on the bottom of all pages. Your 
host will probably have that function already 
prepared and in place. 

 

☐ #7 – Blog. Do you blog? You should 
definitely consider it. You can blog on 
writing, other book related topics, or 
something altogether different.  

Whatever you blog make it consistent 
and informative. The blog should be 
linked back to your website and to 
your Social Media. 

Moreover, you should have a Blog 
Page. My blog is associated with 
trbookservices.com on WordPress. 
So, my website and blog are now 
sharing a common home. But they 
can have different homes, it is your 
choice. 

 



☐ #8 – Update your website regularly. Bots 
search your website for search engines and 
love fresh material. I recommend you update 
your material at least monthly. 

Tweak the text, change pictures, add material 
so that it has a fresh look and feel 

 We update our Home Page at least 
monthly and other pages not quite so 
often. And whenever a new book is 
published, we update the website 
with appropriate information. 

 

 

☐ #9 – Promote your website wherever 
possible. Consider having a link: 

• FaceBook Business Page 

• LinkedIn Page 

• other social media  

You can also link from other Social Media 
outlets. And if you have a blog have a link 
from every blog you publish to the website. 
Plus, use Business Cards. 

 

☐ #10 – Social Media. I’ve mentioned 
Social Media several times. You have 
a number of choices: 

These are, in alphabetical order: 
Facebook, Instagram, LinkedIn, 
Pinterest, Twitter, YouTube, and 
others. I will not state which are my 
favorites simply because every 
author out there has their own 
preferences. I would recommend 
that you only focus on two or three. 

I have accounts in all of the Social 
Media mentioned above but am 
seriously looking to concentrate on a 
few like FaceBook, LinkedIn, and 
YouTube while I may dabble in the 
others. 

 For information on our Services, check our 
website as we will be regularly updating the 
site. But if you can’t find the answer to your 
question, there, then contact us at 
marketing@tr-indbkstore.com 

 Business Review is coming next. This 
will be live and give you a chance to 
ask questions about what you’ve 
learned so far. 
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